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Editorial

During the last three years, Europe’s lin-
guistic diversity has been researched
intensively by members of LINEE. They
have researched an overwhelming number
of topics and they are disseminating their
work diligently: | know of 62 publications
planned for this year and of 90 confer-
ences in which LINEE members have par-
ticipated or will participate. Everything we
are communicating and publishing aims to
better understand the representations, be-
liefs, constructions and conflicts concern-
ing European linguistic diversity.

The following pages contain summaries
of the research conducted in the four ar-
eas we work in: language, identity and cul-
ture; language policy and planning; mut-
lilingualism and education; language and
economy. You will find there the outcomes
of field work done in a number of European
cities and regions (see the map on www.
linee.info/research-sites.htm) on such in-
teresting topics as European tourism, na-
tional, regional and local identity, English
as a lingua franca, linguistic landscapes,
migrants of various types, language in
multinational companies and many others.
On www.linee.info, you find more in-depth
summaries of each of these thematic ar-
eas, of the levels of our research (Euro-
pean, national, regional/local) and of theo-
ries and methods.

One of the central aims of LINEE as a
Network of Excellence is overcoming the

fragmentation of the field of research on
multilingualism and language contact. Dur-
ing the last year, the exchange between
our partners was growing and they were
engaged in even more joint activities and
presentations than the year before. Thanks
to this collaboration we got to know each
others’ views, attitudes, and research
strategies — a precondition for overcoming
fragmentation.

The funding of LINEE by the European
Commission will stop at the end of 2010
- but we strongly want to continue build-
ing the Network: for this reason we have
set up a task force for the future of LINEE
who presented various scenarios to be
discussed in the months to come. Another
Task Force links LINEE with the Integrat-
ed Project DYLAN to develop a common
agenda on the future of research on lin-
guistic diversity in Europe.

Two central events will mark this fourth
year of LINEE: the outreach conference in
Dubrovnik on New Challenges for Multilin-
gualism in Europe (organized in April by
the Zagreb team) and the final meeting in
Brussels (organized in September by the
Coordinator’s team).

| am looking forward to meeting as
many members of LINEE and readers
of this newsletter as possible at these
events, where the impressive work will be
presented to the public.

Prof. Dr Iwar Werlen, Project Coordinator

Content

Cultural tourism in Europe and its impact
on language use and identity, and the
identity formation of migrants and locals in
cities are topics on pages 3-5

European language policies and their im-
plementation and perception, language
policies in areas where language has “al-
ways” been a sensitive issue, and success-
ful strategies to change public signage are
topics on pages 6-8
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Communication strategies of speakers of
English as a lingua franca, the language
use of multilingual students, and language
choice, language use, attitudes and ideolo-
gies in minority school contexts are topics
on pages 9-11

Language management in multinational
companies, the value of multilingualism of
migrants on the job market and in doing
business are topics on pages 12-14
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What LINEE Is

LINEE is a scientific network, consisting
of 9 universities in 9 countries and around
80 researchers (see bottom of this page).
Together, they do research in four fields:
“Language, ldentity and Culture”, “Lan-
guage Policy and Planning”, “Multilingual-
ism and Education” and “Language and
Economy”.

In each of these fields, research projects
address the European, national and region-
al level. Simultaneously, an overarching
research platform collects theories, meth-
ods and approaches of all these research
projects and aims to find common topics,
differences, similarities, concepts etc.

LINEE is co-funded for four years by
the European Commission (under the 6
Framework Programme). The purpose of
LINEE is twofold: firstly, the research done
within LINEE is supposed to be more mul-
tifaceted, interdisciplinary and comparable
than it would be if the partners worked
alone. Secondly, LINEE is supposed to be-
come a persistent network of researchers
and universities that continue to collabo-
rate even after funding from the European
Commission has ended.

LINEE has started in November 2006 and
will end (at least within the framework of the
European Commission) in November 2010.

What LINEE Does

LINEE researchers analyse various texts
(e.g. speeches of European policy mak-
ers, official documents, laws, photos, bro-
chures), they conduct and analyse inter-
views and surveys in order to find answers
to questions in four thematic areas (every
thematic area contains research projects
on European, national and regional level):

Language, Identity and Culture
Researchers in this area investigate how
(or whether) language, identity and culture
depend on each other, how important they
are and what problems and opportunities
arise of their relations. The questions are,
for example: How important is your lan-
guage for defining who you are? What are
the central attributes for a nation’s identity:
the culture, the language, or something
else? Is a culture without a unique lan-
guage actually a culture? Does a common,
international language threat cultural diver-
sity?

Language Policy and Planning
Researchers in this thematic area investi-
gate policies on language, their effects, ad-
equacy and their perceptions by citizens.

Multilingualism and Education
Researchers in this area investigate, for ex-
ample, how pupils, students and adults learn
(or fail to learn) languages, how they behave
in multilingual contexts, what the goals of
different school systems are and how they
achieve or fail to achieve their goals.

Language and Economy

Researchers in this thematic area investi-
gate, for example, what the goals of immi-
grants or employees of multinational enter-
prises are, how they achieve their goals,
which problems they encounter, how they
solve them or how valuable multilingualism
is on the job market.

» www.linee.info/researchstructure.htm
» www.linee.info/research-sites.htm

Who LINEE Is

Nine European universities in nine coun-
tries form the LINEE network, coordinated
by the University of Bern:

« Adam Mickiewicz University, Poznan

(Poland)

+ Charles University Prague (Czech Republic)
+ Free University of Bozen - Bolzano (ltaly)
* Institute for Anthropological Research,
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Zagreb (Croatia)

« University of Applied Languages,
Munich (Germany)

« University of Bern (Switzerland)

+ University of Southampton (England)

« University of Szeged (Hungary)

« University of Vienna (Austria)

» www.linee.info/partners.htm
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Monica Heller
New in Advisory
Council

Monica Heller is a new mem-
ber of LINEE’s Advisory Coun-
cil. She replaces Hans Goebl.
Together with her colleagues
in the Council, Harald Haar-
mann and Wolfang Woelck,
she will provide LINEE with
external scientific peer re-
view.

Language Man-
agement in Con-
tact Situations

The book “Language Manage-
ment in Contact Situations.
Perspectives  from  Three
Continents” contains contri-
butions which form a picture
of how Language Manage-
ment Theory is currently used
in various places in the world.
It was edited by Jifi Nekvapil
and Tamah Sherman from
one of the partners of LINEE,
the Faculty of Arts, Charles
University Prague.

Multilingualism
in the Czech
Republic

A team of authors from the
Faculty of Arts, Charles Uni-
versity Prague (one of the
partners of LINEE), published
a book which provides basic
information on multilingual-
ism in the Czech Republic.
The book is meant for a broad
range of readers and partially
draws on research conducted
by LINEE:

J.  Nekvapil, M. Slobo-
da, P. Wagner (2009):
Mnohojazyénost v Ceské re-
publice: Zakladni informace —
Multilingualism in the Czech
Republic: Basic Information.
Praha: Lidové noviny.
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Language, Identity and Culture

The following texts give an overview over the research conduct-
ed in the Thematic Area “Language, Identity and Culture”.

s - At

Pula’s first century amphitheatre: Tourist attractions like this are connected via international itineraries to promote a “European experience”.

Tourist Attractions: Local and Unique, but European as Well

Cultural tourism involves many attractions: museums, national parks, sporting events, shop-
ping malls, to name a few. In Pula (Croatia), Poznan (Poland) and Gdansk (Poland), tourism
organizations present these attractions not only as local attractions but also as belong-

ing to Europe. This is changing not only perceptions of tourists, but of citizens as well.

European policy makers and different
stakeholders see cultural tourism as an
important and growing part of the Euro-
pean economy. More than that, they see
cultural tourism as a means to make peo-
ple feel as a part of Europe, not “only” a
part of a nation state, region or town.

In Pula, Poznan and Gdansk, re-
searchers have discovered that these
cities adapt to this view and present the
cultural attractions not only as regional
assets, but also as part of Europe. All
of them are involved in a number of
projects supported by EU funds, which
aim at strengthening cross-border co-
operation and stressing the European
dimension of their cultural assets.

Re-reading the past

In the past, the impressive castle on
top of the hill may have been seen as
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a reminiscence of the time when the
region was ruled by a foreign force.
Today, it is re-interpreted as an expres-
sion of one of the many cultures which
have left their mark in the region, each
contributing to the unique cultural expe-
rience it has to offer to tourists. All three
cities employ experts to re-read the
past in order to present cities, regions
or countries as a part of a common Eu-
ropean history and European diversity.

This re-reading of the past is also
changing the perception of local people.
In a way, they become tourists of their
own history and tradition.

Impact on language use

Cultural tourism has also an impact on
language use: officials and workers in
cultural tourism have to know and use
the languages of the people they are

all texts reflect only the authors’ view

collaborating with.

Furthermore, the quality of texts of
tourist brochures in foreign languages
in Poznan and Gdansk has significant-
ly improved in recent years. Language
versions of some brochures are not
literal translations: their content varies
as well. Some French versions, for ex-
ample, show links between Polish and
French history, while German versions
show links with German history. Eng-
lish versions, however, are neutral: no
references to the history of the UK or
the USA are made.

please send feedback/questions to:
linee@isw.unibe.ch

Researchers involved:

Senka Bozic (WP leader), Camilla Badstibner-

Kizik, Agnieszka Blazek, Maria Drazynska-Deja,
Magdalena Dudzinska, Magdalena Koper, Olga

Orlic, Waldemar Pfeiffer, Mario Vrbancic



Results: Language, Identity and Culture
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Promoting National Identity Internationally

Cultural diversity as well as natural beauties are very well reflected in texts for tourists go-
ing to Croatia, Cyprus and Poland. These texts are published in several languages and
there seems to be a trend to add new languages to the existing offer. Tourism boards seem
to adjust the languages they use according to the increase of certain tourist groups.

The Cyprus tourism material suggests
a discourse of inclusion of all Cypriots,
both Greek and Turkish; so the pro-
motional brochures continually refer
to “the island” and “the people” as a
whole. Rarely is the division between
north and south mentioned. When it is
mentioned, the northern area is con-
sistently referred to as “the northern
part”. This successive and consistent
use of the phrase suggests a discursive
insistence on the totality of the island,
and an intentional effort by the Cyprus
Tourism Organization to present a
viewpoint in consonance with the party
line in the Republic of Cyprus.

Tourism promotion has changed

In Croatia, there has been a consid-
erable change in tourism promotion
since the 1990s. One of the aspects
that have been present after Croatia
had become an independent state was
the negative image of being a Balkan
country —thus the first aim was to make
a distance to any notion of “Balkan-
ness”. In 2009, on the other hand, the
promotional campaign of the Croatian
Tourism Board in Serbia (billboards
depicting Croatian Adriatic scenery
along with the slogans “So close, and
so beautiful” and “When your heart
says summer, it says the Adriatic”)
has proven that political factors have
an impact on tourism, because a few
years ago it would have been impos-
sible to launch such a campaign due to
the strained relations to Serbia.

In Poland, texts for tourists stress
the accession of Poland to the Euro-
pean Union in 2004 and the transfor-
mation from a communist country to a
parliamentary democracy.

How to create a national image

In Cyprus, the metaphors of bridge
(between Europe and the Arab World)
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and that of a mosaic appear to be ba-
sic for the image of the country. Similar
to that, the fact that Croatia is partly
a Mediterranean and partly a Central
European country, with natural and cul-
tural features typical for both of these
regions, has been a rather significant
factor in defining its image abroad.

History is central
For all the three countries the role of
history is extremely important in build-
ing their identities. Thus, the tourism
brochures tell us that Croatia has a
long and turbulent history: for long pe-
riods, the Croats have been ruled by
and have fought off Venetians, Otto-
mans, Hungarians and the Habsburgs,
but managed to maintain their identity.
In Cyprus as well the promotional
material often refers to the historical
composition of the island’s culture.
The “founding fathers” are the domi-
nant cultures that presided over / ruled
in Cyprus the last 10.000 years and
Cypriots are presented as the defend-
ers/bearers of this cultural heritage,
united in the treasured legacy of the
cultural melange that has given Cy-
prus its unique character.
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Poland as well boasts a turbulent
past and the promotional material
stresses it all the time. It says that few
other European countries have had
such a chequered history as Poland,
but that in spite of strong foreign pow-
ers the Polish succeeded in keeping
their own culture.

Stereotypes used for tourism
Researchers have also looked for ster-
eotypes which are used to describe a
country and its people. It is interesting
that one of the stereotypes occurring in
tourist guides and brochures of all the
three countries is that of hospitality.

A possible interpretation of this is
the fact that hospitality is a charac-
teristic generally attributed to Slavic
people on one side and the Mediter-
ranean nations on the other; although
this could be seen as a cliché as well.

please send feedback/questions to:
linee@isw.unibe.ch

Researchers involved:

Vesna Muhvi¢-Dimanovski (WP leader),

Mislava Berto$a, Lisa Carroll-Davis, Magdalena
Dudzinska, Magdalena Koper, Anita Skelin Horvat
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What It Takes to Become a Local

Language and culture are two different things, as research in Pula (Croatia), Szeged
(Hungary) and Jersey (UK) confirms. Language is usually an important part of the
identities of the people in these cities, but it is by no means the only one.

In Pula (Croatia), the place of birth
is vital for someone to qualify as a
Pulezan. Even if newcomers are well
integrated, have been living in the city
more than thirty years and master the
host society’s languages, they are not
perceived to be truly Pulezani. Local
people say that those “from outside” do
not understand the customs and val-
ues of the local people and that most
often they do not even try to accept the
typical life-style. This view seems to
be adopted by the newcomers as well:
they feel that for the local people they
will remain foreigners.

Language skills taken for granted

In Pula, newcomers are expected to
adapt to the dominant life-style and to
the local variety when communicating
with locals. Similarly, people who are
going to settle down in Szeged (Hun-
gary) are expected to learn Hungarian,
except if they happen to be speakers of
English. Whether they happen to arrive
as bilinguals or non-speakers of Hungar-
ian, their (eventual) capacity to speak
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the language is taken for granted and
not considered to be an achievement.
For the people interviewed in Szeged,
speaking the local variety of Hungar-
ian is not seen necessary for belonging
to the local community; it is more of a
question of living and working there.

Monolingualism: a

problem for tourism

The authorities of Szeged want to in-
vest in turning Szeged into a town of
cultural tourism and see the university
and its research institutes as the city’s
main assets. However, many inhabit-
ants of Szeged are monolingual and
often experience this as a problem in
communication with foreigners.

“Little Lisbon” in Jersey

The situation of the Portuguese in Jer-
sey (UK) is rather different from the sit-
uations above in that they have created
strong communities and many live and
work in the areas around the Catholic
church of St. Thomas’ in St. Helier, an
area known as “Little Lisbon”. In this
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area, there is often no need to speak
English at all. However, more recently
arrived Portuguese, university edu-
cated professionals, prefer speaking
English and do not share many Portu-
guese sociocultural practices.

The linguistic landscape
An investigation of public signs in the
linguistic landscape (roadsigns, sign-
posts, billboards etc.) confirms the
points made above: in Szeged, Hungar-
ian is dominant on signs, but English
is also used, thereby acknowledging
the presence of tourists and the need
to communicate with them. In Pula,
Croatian is dominant on signs over-
all, and in “Little Lisbon” in Jersey, the
presence of Portuguese is very strong.
please send feedback/questions to:
linee@isw.unibe.ch

Researchers involved:

Erzsébet Barat (WP leader), Irén An-

nus, Jaine Beswick, Ivana Burek, Mirna
Jernej, Lucija Katulic, Vanessa Mar-Molinero,
Eva Misits, Lucija Simicic, Marian Sloboda,
Anita Sujoldzic, Malgorzata Suszczynska
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Language Policy and Planning

The following texts give an overview over the research conduct-
ed in the Thematic Area “Language Policy and Planning”.

Language Policies on the European Level

The concept of multilingualism is susceptible to contradictions which present difficul-
ties to decision-makers and policy-makers likewise. An example of such a contradiction:
theoretically, all official languages in the EU are equal; however, the European Court of
Justice ruled that languages do not have to be treated equally under all circumstances.

The above-mentioned court case re-
garded a Council Regulation which de-
fined five languages to be the official
languages of the “Office for Harmoni-
zation in the Internal Market”: English,
French, German, Italian and Spanish.

Proportionate language preference
These official languages were defined
as the possible languages of proceed-
ings for opposition, revocation or inva-
lidity proceedings. The prosecutor ar-
gued that this violated the fundamental
principle of non-discrimination and the
equal treatment of languages in the
EU.

However, the European Court of
Justice agreed that the regulation of
the language use was appropriate and
proportionate. This shows how eco-
nomic and political power cannot be
ignored in language policies and lan-
guage planning, despite the principle
that all languages have equal value in
the European Union.

Bilingualism, not diglossia’

The German-speaking Switzerland is
often referred to as a model case for di-
glossia. However, for the Swiss and for-
eigners alike, the situation seems to be

more one of bilingualism: for the Swiss,
German seems like a foreign language
they try to avoid speaking; in the eyes
of the foreigners, the dialect appears to
be a completely different language. This
factis not taken into account by laws tar-
geting the integration of foreigners: they
only mention one language. This needs
to change, because for social and eco-
nomic integration, both the dialect and
German are important.

Researchers also point out that Eu-
ropean policy-makers promote multi-
lingualism as valuable and positive;
however, for reasons of political cor-
rectness, nobody is allowed to openly
ask the question: which kind of multi-
lingualism is good? No one will say that
being multilingual in German, Kurdish
and Turkish will be of less value on the
European job market than being multi-
lingual in German, French and English.

Little media coverage

In Austria and Switzerland, a search
in newspaper databases showed that
the press in these countries seems
to rarely cover European language
policy-making processes. Not very
surprisingly then, when researchers
discussed European language policies

with Swiss students, they discovered
that few of them knew that a EU multi-
lingualism commissioner even existed:;
furthermore, nobody had heard about
Leonard Orban and his functions as
the first EU multilingualism commis-
sioner.

Ideology as a key variable

Group discussions with university
students in Vienna (Austria), Prague
(Czech Republic) and Bern (Switzer-
land) revealed that conflicting ideolo-
gies play a critical role in the construc-
tion of informal language planning talk.
Ideology comes into play immediately
when social actors engage in negotia-
tions and directly influences their out-
comes.

Equality, as a part of European mul-
tilingualism policy, was found to be an
ideologically charged concept which
essentially contradicts other concepts,
even within the same policy domain.

please send feedback/questions to:
linee@isw.unibe.ch

Researchers involved:

Patrick Studer (WP leader),

Vit Dovalil, Niku Dorostkar,

Mi-Cha Flubacher, Felicia Kreiselmaier

' Diglossia means that two divergent varieties of one and the same language are used in a society complementarily. One of the varie-
ties might be preferred in formal contexts, the other in informal contexts; one might be preferred for speaking, the other for writing.

www.linee.info
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Language Policies in Contested Multilingual Spaces

In the UK, in Switzerland and in Spain, official language policies focus on languages which
are considered to be indigenous to the country. In regions where the use of more than one
language is sanctioned by law, it is mainly the regional minority languages which are sup-
ported, promoted or protected. In contrast, support for migrant languages is fairly weak.

Researchers have investigated regions
with two or more co-official languages
and where migration has become a
significant demographic factor: Valén-
cia and Morella (Spain, languages: Va-
lencian, Castilian), Cardiff/Llanelli and
Llanybydder (UK, languages: Welsh,
English), Grisons (Switzerland, lan-
guages: German, Rumansh, Italian).

The language policy in these re-
gions are bilingual more than multilin-
gual. They deal with the “traditional”
regional minority languages, not with
the migrant languages. For example,
in llanz (urban city in Grisons, Swit-
zerland) Rumansh language courses
are advertised in Rumansh and Ger-
man; similarly, in Morella, Valencian
language courses are advertised in
Spanish and Valencian.

Integration through language?

The overriding objective of language
policy in all three countries is to fa-
cilitate the integration of the economic
migrant into the receiving community
by means of language learning which
is effectively the dominant languages
in these areas: Castilian, English and
German respectively.

Language competence seems to
be used as a measure of integration.
However, a study (commissioned
by the Equalities and Human Rights
Commission in Wales) has shown that
language is not necessarily a factor in
grassroots understanding of integra-
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Morella in Spain, one of LINEE’s research sites.

tion. The same seems likely for the
Grisons (where German-speaking mi-
grants are numerous) and for Spain
(where interviewees reported to be
confronted with prejudices even if they
spoke their counterparts’ language).

Effective policy-making possible?

Current language policies have great
difficulty in adapting quickly to chang-
ing migration flows. They are long in
gestation - evidence-based policy
making relies on adequate data gath-
ering and analysis, which have strug-
gled to keep pace with the scale of
population movement (shown by both
documentary and interview evidence).
Furthermore, the underlying language

all texts reflect only the authors’ view
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policy goal is still migrants’ long term
settlement, despite the fact that many
migrants do not necessarily want to
stay for long.

However, the research found that
examples of smaller bottom-up organi-
sations (Valencia Acoge, Polish Advice
Centre, Cymdeithas Y Neuadd, Chur
Intercultural Library etc.) are able to
respond quickly and effectively to
changing situations, although they are
hampered by their limited resources.

please send feedback/questions to:
linee@isw.unibe.ch

Researchers involved:

Clare Mar Molinero (WP leader),
Cecylia Bartog, Darren Paffey, Ver-
ena Tunger, Dick Vigers,
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Successful Strategies to Change Public Signage

Making signs, such as street signs, road signs or tourist information signs,
bi- or multilingual can meet with opposition. Among others, researchers iden-
tified strategies which appear to help in avoiding such opposition.

Researchers investigated how people
perceive and behave towards signs
in multilingual cities with a significant
presence of speakers of different lan-
guages, such as ethnic minorities,
immigrants and tourist. These cities
were Cesky Té&sin (Czech Republic),
Békéscsaba (Hungary), Llanelli and
Cardiff (United Kingdom) and Pula
(Croatia).

Minority language # language

of ethnic minority

The main feature of the Welsh lan-
guage policy is that it is not typically
understood as a matter of the rela-
tionship between the Welsh and the
English but as a matter of civil rights
and equality, which improves the ac-
ceptance of the language policy in the
public. At the other research sites, in
contrast, both the governments and lo-
cal populations understand the support
of a minority language as support of a
respective ethnic minority. As a result,

the ethnic majority in the regions with
historical reminiscences of intereth-
nic conflicts tends to oppose minority
language support. If language policies
manage to separate the issues of mi-
nority language from those of ethnic
minorities, they are likely to meet with
less resistance.

Successful top-down approach

In the Czech Republic, the advocates
for bilingual signs in Cesky Tésin had
success with a top-down approach:
as the ethnic majority would oppose
such signs, the advocates used soft
pressure, rather than direct action,
to amend laws. As also the local au-
thorities felt to be bound by these laws,
they eventually implemented the policy
written in the laws.

Using external events

Policy advocates were successful
when they justified their claims by de-
velopments in the European language

policy, most importantly the ECRML
and FCNM'. Furthermore, they were
successful if they used “external” fi-
nancial sources, such as the national
budget instead of the municipal.

Economic reasons unchallenged

When public signage was justified with
the goal of attracting tourist, it met with
no resistance in all research sites.
Advocates of the spread of a minority
language in the linguistic landscape
are therefore very likely to succeed
if they manage to attract speakers of
their language as visiting customers
and consumers of services in order to
motivate the minority language use in
local majority-language population.

please send feedback/questions to:
linee@isw.unibe.ch

Researchers involved:
Marién Sloboda (WP leader), Ivana Burek,
Lucija Simi¢ié, Eszter Szabé-Gilinger, Dick Vigers

" ECMRL: European Charter for Regional or Minority Languages; FCNM: Framework Convention for the Protection of National Minorities

www.linee.info
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Multilingualism and Education

The following texts give an overview over the research conduct-
ed in the Thematic Area “Multilingualism and Education”.

How Non-Native Speakers of English Communicate Effectively

In situations where non-native speakers of English mainly communicate with
other non-native speakers of English, they use English as a Lingua Fran-

ca (ELF). ELF speakers effectively use a number of strategies for communi-
cation and learning, which make them successful communicators.

Researchers have investigated the
learning, use and perceptions of ELF
in three European countries: the Czech
Republic, Hungary and the UK. They
identified strategies which are not only
used for communication, but also for
learning and for expressing one’s iden-
tities and for building relationships.

Code-switching as a resource

The investigated ELF speakers quite
often switch to their mother tongue or,
sometimes, to foreign languages not
only if they cannot think of a word, but
also to build relations and create a cer-
tain feeling of group membership. The
other speakers not only accept such
code-switching, but they help with pro-
viding suggestions for the meaning of
a word, describe its meaning, give ex-
amples and routinely use their linguis-
tic resources creatively.

Informal learning and teaching

ELF speakers consciously use words
which others may not know and which
they may find useful, funny or otherwise
interesting. They do this not only in
English but also in their mother tongue
or other languages. By doing so, they
build relationships, signal membership
in a community of multilingual speak-
ers, teach and learn informally.

In general, ELF speakers automati-
cally assess an interlocutor’s compe-
tence in a language and adjust to it.
Often, they seem to identify an expert
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for showing their belonging to a community.

in a group and try to learn form him or
her. This expert does not necessarily
have to be a native speaker of English,
but “just” a successful communicator.

The norms concerning language use
do not come from outside, but they are
created within the group itself. What
works in the community is important,
not what is considered to be correct
according to what one has learnt in
language classrooms.

Ambivalent perceptions

While ELF is considered by both na-
tive and non-native speakers to be

all texts reflect only the authors’ view

Students with different mother tongues employ various strategies for effective communication and

positive, and ELF communication is
considered to be successful, the in-
vestigated speakers also sometimes
showed feelings of inadequacy when
speaking English or tended to com-
pare their speech with that of English
native speakers.

please send feedback/questions to:
linee@isw.unibe.ch

Researchers involved:

Jennifer Jenkins (WP leader), Ales-

sia Cogo, Karolina Kolocsai, Don Peckham,
Tamah Sherman, Dagmar Sieglova
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Multilingualism at Home, but Not at School

The family seems to play a crucial role in helping immigrant students to maintain and
value the home language, according to research conducted in the UK, Italy and Austria.
Although home languages are very important to these students, they do not often use
them at school and in formal contexts, but in some cases exclusively with their family.

The investigated multilingual students
in the UK, ltaly and Austria value their
own multilingualism, saying that it is
something enriching, something their
friends are interested in and some-
thing which might help them in their
future careers and in learning further
languages. All in all, they also seem to
be more aware of the languages used
around them and have a deeper un-
derstanding of the language learning
process than their monolingual peers
do.

Little multilingualism

in the classrooms

However, this view of multilingualism
being valuable does not seem to be
reflected in the classroom. A large pro-
portion of teachers (25.5% to 64.4%)
do not allow their students to speak
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their home language in class. Some
students say that they speak to their
schoolfellows in their home language
during breaks, but they still do not use
their home language as often with their
peers as they do with their family.

Multilingualism: an

obstacle to learning?

Alarge proportion of the teachers (29%
to 59.5%) do not refer to their students’
multilingualism. Many of them believe
that using the home language might
be an impediment the students’ learn-
ing of the official language, for exam-
ple because the home language could
confuse the learners. This goes against
recent research in this area, which has
shown that the use of several languag-
es is a resource for and not a hindrance
to further language learning.

all texts reflect only the authors’ view

The fact that not all teachers seem
to be aware of the beneficial effects of
prior language knowledge on further
language learning is not only impor-
tant because it influences their teach-
ing practices, but also because they
are often asked for advice by migrants
when it comes to language learning
and language use. In such situations,
many teachers will probably recom-
mend not to use the migrants’ lan-
guage at home, because they see it as
an impediment to the learning of the
host language.

please send feedback/questions to:
linee@isw.unibe.ch

Researchers involved:

Gessica De Angelis (WP leader), Enrica
Cortinovis, Silvia Dal Negro, Amanda Hilmars-
son-Dunn, Ros Mitchell, Marie-Luise Volgger
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Speakers of English Sound Nice and Successful

English enjoys a high prestige among the Hungarian-speaking minority stu-
dents in Romania, Serbia and Slovakia as well as among the German-speaking
minority students in Romania. English also has a high value in foreign lan-
guage teaching, where teachers try to use only English in the classroom.

Researchers have conducted studies
on language choice, language use,
language attitudes and language ide-
ologies in minority school contexts
among minority Hungarians in Ro-
mania, Serbia and Slovakia, among
minority Germans in Romania, and
among Ladin minority in the Dolomites
area (Ladinia, administratively divided
between South  Tyrol/Trentino/Bel-
luno), ltaly.

English sounds successful

In order to investigate the language at-
titudes of minority students, research-
ers have used the matched-guise
technique: they played speech sam-
ples in various languages to students
and asked them to rate the speakers
concerning status traits like “success-
ful, educated, rich, prominent” and
on solidarity traits like “nice, reliable,
honest, generous”. Both the Hungar-
ian and the German minority students
rated speakers of English higher than
the speakers of the majority language,
both on status and solidarity traits.

Surprisingly, the Hungarian minority
students rated the speakers of English
even higher than the speakers of the
minority language.

The results on language attitudes of
the Ladin minority were less surprising:
the English speakers received high rat-
ings on status traits, but they were not
always better rated than the speakers
of the minority language. However, as
far as solidarity traits are concerned,
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English only: in English classrooms, teachers try to use solely English to improve the learning ef-
fect.

the speakers of the minority language
received the highest ratings.

Common English-only ideology

In English classrooms, teachers claim
to use solely English, because this
would help the learning process. Even
the students said that, if they were
teachers, they would try to use only
English and prefer their students to
use only English during the lesson.
This stands in contrast to new devel-
opments in both multilingualism re-
search and teaching, which propose
to move away from isolation towards
cooperation between the languages in
the learner.

all texts reflect only the authors’ view

Research in the same areas on lan-
guage ideologies and policies revealed
that, all in all, the schools of the minor-
ity contexts investigated expressed
their openness to multilingualism and
confirmed the view according to which
multilingualism is one of the most im-
portant bridges of everyday life which
could contribute to the better integration
of the members of the minority group.

please send feedback/questions to:
linee@isw.unibe.ch

Researchers involved:

Anna Fenyvesi (WP leader), Zsuzsanna
Dégi, Veronica Irsara, Zsuzsanna Kiss, Istvan
Rabec, Christina Reissner, Paul Videsott
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Language and Economy

The following texts give an overview over the research conduct-
ed in the Thematic Area “Language and Economy”.

Language Use in Companies: Common Sense, Not Strict Rules

Multinational companies do not insist on the use of a particular language, oth-
er than for the purposes of reporting. In general, the companies have a project-

based and dynamic orientation towards the daughter companies.

Many multinational companies do
have a corporate language, but the ac-
tual language use takes into account
the local needs rather than strictly a
corporate language policy, which often
applies only to limited domains.

Common sense defines
language use
Among the various employees inter-
viewed in this research project, there
was a general consensus that the of-
ficial corporate language is a matter
of common sense in terms of when
to use it. An expression of this “com-
mon sense” may be the following: in
the Germany-based companies under
scrutiny in general, employees ac-
knowledged that many people in the
Central European region speak Ger-
man, so either German or English
would be acceptable.

Another example of how flexible
language use is, despite an officially
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defined corporate language: in a Hun-
garian subsidiary of a German-owned
multinational company, the corporate
language was German at first. Then,
after the company had been taken
over by another company, the corpo-
rate language switched to English.
However, employees who used Ger-
man when they were communicating
with the headquarters continued using
German.

Opportunities as opposed

to problems

Interview data from the parent com-
pany perspective indicate an attempt
to outwardly present the highly func-
tional international character of large
multinationals, with the experience of
socio-cultural problems as an opportu-
nity for learning. However, interviews
with employees reveal communicative
problems such as employees having
difficulties in following a meeting be-

all texts reflect only the authors’ view

cause of their lack of language skills
(including the ability to understand lo-
cal varieties of English).

To avoid such problems, large
companies have special departments
which are oriented toward training fu-
ture delegates for their assignments
abroad, both in language and in cul-
tural issues. However, these services
are not always used fully due to time
constraints. In this vein, parent com-
pany employees showed a stronger
orientation toward such training when
being sent to more far-off locations
such as Asia than to other countries in
Central Europe.

please send feedback/questions to:
linee@isw.unibe.ch

Researchers involved:

Tamah Sherman (WP leader), Ersze-

bet Balogh, Jenny Carl, Vit Dovalil, Oliver
Engelhardt, Mi-Cha Flubacher, Jifi Nekvapil,
Dagmar Sieglova, Agnes Tapaine-Balla
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Multilingualism: Opportunity for Economic Success and Integration?

Vietnhamese immigrants in the Czech Republic face a major stumbling block in their in-
tegration in the Czech society: their language. Almost every second of them speaks Vi-
etnamese only. Little is done to change this situation. Another group of immigrants,
Subsaharan Africans in Germany, face another difficulty: they struggle to find an ad-
equate employment and their multilingualism is mostly worthless in Germany.

Many Vietnamese migrants speak ex-
clusively Vietnamese, even if they have
been living in the country for several
years, which has three main reasons:
first, there are very few and not very
effective language courses on offer in
Vietnam. Second, the Czech and the
Vietnamese language are so different
in vocabulary and structure that it is
very hard for adults to learn the other
language. Third, the Vietnamese do
not have many opportunities to meet
Czech-speaking people, due to their
work situation.

Hard work, little talking

The Vietnamese often own shops
and work long hours there, even on
weekends, and they also live often
quite far away from their workplace,
which leaves little time for social ac-
tivities. Furthermore, working in the
shops does not require sophisticated
language skills in Czech. In some
cases, the Vietnamese work near bor-
der crossing points and there they use
German even more often than Czech.

Interviews with the Vietnamese
suggest that language is the main
stumbling block to social integration.
However, the government does not of-
fer sufficient language courses for the
Vietnamese.

On the other hand, young children
who arrived to the Czech Republic dur-
ing their early school age or were born
in the Czech Republic have full access
to the Czech compulsory education
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system and are proficient in the Czech
language, in some cases more than in
their mother tongue.

Hundreds of them continue their
education in Czech grammar schools
and colleges. The latter have also
some, often good command of foreign
languages offered by the Czech school
curricula: English and German, French
or Spanish. Few have graduated from
colleges so far. There employability in
the Czech Republic or internationally
remains to be assessed.

Multilingualism is no asset

The other researched migrant commu-
nity, Subsaharan African migrants in
Germany, have a better command of
their host country’s language. Howev-
er, apart from German, their language
skills (usually one or more indigenous
African languages and the official lan-
guage inherited from their colonial
masters) seem to be almost useless to
them. Knowledge of “colonial languag-
es” such as French, English or Portu-
guese is only relevant for the highly
educated Africans who are employed,
for instance, by international firms or
globally operating aid organisations in
Germany.

For all the others, finding an em-
ployment which is adequate to their
education or training undergone in
their respective countries of origin or/
and in Germany seems to be very dif-
ficult, more difficult than for other mi-
grant communities. Many of them do

all texts reflect only the authors’ view

not feel welcome in Germany. When
among themselves, Black Africans of-
ten quote with a bitter smile the three
“W-standard questions” they are asked
by the Germans: “Where are you from?
What are you doing here? When are
you going back?”.

Unfavourable school system

The interviewed migrants consider
German language skills to be vital for
social integration and economic suc-
cess, especially when it comes to their
children. However, migrants’ children
often have difficulties with the Ger-
man school system: the pupils or stu-
dents are released at lunch-time with
a heavy load of homework to be done
against the next day.

In such a school system, doing
homework is much more important for
educational advancement and success
than in a whole-day school system.
Thus migrant children with parents who
are unfamiliar with such a school sys-
tem and sufficiently competent in the
German language to render them as-
sistance when doing homework clearly
are at a disadvantage as compared to
their German class-mates.

please send feedback/questions to:
linee@isw.unibe.ch

Researchers involved:
Ivo Vasiljev (WP leader), Zsu-
zsanna Dégi, Gudrun Ludwar-Ene,
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Migrants and Minorities in Multilingual Cities

In Vienna (Austria), Jersey (UK), Southampton (UK), Pula (Croatia) and Cheb (Czech Re-
public), the historical context strongly influences the contemporary situation regard-

ing status and residency of ethnic minorities and migrants. Their knowledge of their own
language, of the receptor language, and of other languages, can sometimes be a profit-
able economic factor, but often mitigating factors need to be taken into account.

Two examples illustrate the importance
of history regarding migrants’ status in
a country: The italian ethnic minority in
Pula (Croatia) exerted a huge social
and cultural influence before World War
I, and those who stayed enjoyed high
status and a privileged position within
the host society compared to other
ethnic minorities, which has facilitated
their integration: the italian ethnic mi-
nority are economically successful;
they participate in politics; their rights,
interests, and their national, cultural
and linguistic identity is well protected
either by associations or by law.

Vietnamese are poorly integrated

In contrast, the Vietnamese ethnic
minority in Cheb (Czech Republic)
is poorly integrated into the receptor
community. Immigration started only
in the early nineties. The Vietnamese
in Cheb have been seeking permanent
residence, bringing over family mem-
bers, especially children from Vietnam.
Their business is oriented partly to-
wards visitors from Germany, partly to-
wards Czech down-market customers.
As business opportunities with Ger-
man customers have been shrinking

over the last few years, some families
start to explore alternative business
opportunities in small towns and vil-
lages within the region.

Language as a trademark
In Pula, knowledge of the receptor
language is valuable to the Albanian
ethnic minority, as it increases oppor-
tunities for economic participation in
the tourism industry in Pula.

In Vienna, Italian owners of restau-
rants and ice cream parlours use their
autothchonous language in order to
cultivate, promote and communicate an
Italian “trademark” (ice cream or good
Italian food) as a marker of collective
identity, and to distance themselves
from pseudo-Italian competitors.

Similarly, knowledge of Portuguese
and English is vital for employees of
a Portuguese food and wine import
company in Jersey (UK). However,
this is the exception from the rule: in
general, the ability to communicate in
Portuguese or Polish may be useful in
certain jobs, for example ethnic shops,
restaurants etc., but it is not necessar-
ily considered advantageous or indica-
tive of promotion prospects within the

general job market in Southampton
(UK) or Jersey (UK).

Work environment vital for
exploitation of language

Whether the knowledge of particular
languages is an economic asset de-
pends largely on the type of work ac-
cessed and in what environment it is
done: tourism, ethnic services, menial
or professional work, migrants being
self employed, employees of other
migrants or host companies. Another
important factor is the educational
and class levels of first generation and
subsequent generations of migrants.
Without a certain level of education
and class, the migrants have no ac-
cess to jobs where their language
competencies may be requisite or ad-
vantageous, and in turn, may enhance
their professional development.
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